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NO KID HUNGRY MISSOURI
Program Overview
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The Problem

1 in 5
children in the US faces hunger
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The Problem

50%
of children in Missouri  
face food insecurity

475,954
Kids*

* From DESE National School Lunch 

Enrollment Report, SY 2015-2016
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The Problem

Currently, only 46% of Missouri’s free & 
reduced-eligible students are receiving a 

breakfast at school

1DESE REPORT: National School Lunch October 2015 School Year 2015-2016
2DESE REPORT: School Breakfast October 2015 School Year 2015-2016

MISSOURI Service Data

944,260 1

Public School Enrollees

475,954 1

Eligible for Free & 
Reduced Meals

367,033 1

Receiving Free & 
Reduced Lunch

219,320 2

Receiving Free & Reduced 
Breakfast (60% of FRP 

lunch eaters)

147,713
children 

in need are 
receiving lunch 

but not breakfast
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No Kid Hungry Missouri works with state 

agencies, schools, private organizations, businesses and 
individuals to break down barriers and implement common 
sense solutions to ensure kids have access to nutritious meals.

What We Do

Breakfast After the Bell

Afterschool Meals & Snacks

Summer Meals & Snacks
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BREAKFAST AFTER THE BELL
School Breakfast Overview
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Breakfast Matters!

Ending Childhood Hunger: A Social Impact Analysis, Deloitte. 2012
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Breakfast in the Classroom

Schools reach

88% 
breakfast participation on 
average with this model *

• Students eat breakfast in 
their classroom after the 
official start of the school day.

• Students or staff may deliver 
breakfasts to classrooms 
from the cafeteria via coolers 
or insulated rolling bags, or 
school nutrition staff can 
serve breakfast from mobile 
carts in the hallways. 

• Breakfast in the Classroom 
takes 15 minutes on 
average. 

* Participation estimates based on analysis by Share Our Strength of free and reduced-price participation rates in the school 
breakfast program in over 850 schools of varying delivery model types in Arkansas, Maryland and North Carolina.

Image courtesy of Des Moines Public Schools
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Grab & Go Breakfast
Schools reach

63% 
breakfast participation on 
average with this model *

• Students pick up conveniently 
packaged breakfasts from mobile 
service carts in high traffic areas, 
such as hallways, entryways or 
cafeterias.

• Students can eat in the classroom or 
elsewhere on school grounds before 
and after the bell has rung.

• Grab and go is most effective when 
carts are stationed in locations 
convenient to students (e.g. near 
school entrances) and when students 
are able to eat the food they pick up 
from the carts in the classroom. 

* Participation estimates based on analysis by Share Our Strength of free and reduced-price participation rates in the school 
breakfast program in over 850 schools of varying delivery model types in Arkansas, Maryland and North Carolina.

Image courtesy of Try This West Virginia, Kate Long
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2nd Chance Breakfast

Schools reach

70% 
breakfast participation on 
average with this model * 

• Students eat breakfast during a 
break in the morning, often after 
first period or midway between 
breakfast and lunch.

• Schools can serve breakfast in the 
same manner as they would with 
traditional Grab and Go breakfast. 

• This model can be particularly 
effective for older students who 
may not be hungry first thing in 
the morning or may opt to hang 
out with friends. 

* Participation estimates based on analysis by Share Our Strength of free and reduced-price participation rates in the 
school breakfast program in over 850 schools of varying delivery model types in Arkansas, Maryland and North Carolina.

Image courtesy of The Topeka Capital-Journal
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The Best Solution

Universal Breakfast +
Breakfast 

After the Bell

• Reduced Stigma!

• Increased 
Participation!

• Better Health & 
Educational 
Outcomes

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=0ahUKEwjbnMrggIvQAhVK34MKHfRjBf4QjRwIBw&url=http://wall.jpschools.org/resources/universal-breakfast/&bvm=bv.137132246,d.cGc&psig=AFQjCNE8ZhlqelgANb81wrB4Nqk2r0CZlA&ust=1478207936262903
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Breakfast Matters!

Ending Childhood Hunger: A Social Impact Analysis, Deloitte. 2012
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AFTERSCHOOL MEALS & SNACKS
After School Meals Overview
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The Problem

50%
of children in Missouri  
face food insecurity

475,954
Kids*

* From DESE National School Lunch 

Enrollment Report, SY 2015-2016
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59% 
Say It’s Hard 
to Provide

87% Buy Food 
for Afternoon

92% of Kids 
Eat During 
Afternoon

Based on a 2013 survey of low-income parents conducted by APCO Insights. 
https://bestpractices.nokidhungry.org/afterschool/afterschool-meals-survey-findings

The Need Afterschool

Average is over $700
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The Need Afterschool

For every 100 subsidized school lunches 
served to Missouri kids in need…

Only 10 afterschool meals/snacks are served.
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Afterschool Meals 101

US Congress

USDA Child Nutrition Programs

DHSS - CACFP

Afterschool 
Meals

Afterschool 
Snacks

DESE - NSLP

Afterschool 
Snacks
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From Congress to Kids

Congress

USDA

CACFP State Agency (DHSS)

Institution / Sponsor

Facility / Site

Kids
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CACFP Institution Types

Center = Child Development Center, Outside-School-Hours Care Center, Afterschool 
Program, Emergency Shelter, or Adult Day Care Center 

Facility

Institution

State Agency Designated 
Agency

Sponsoring 
Organization

Sponsored 
Center

Sponsored 
Center

Sponsored 
Center

Independent 
Center

Independent 
Center
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CACFP Afterschool Program Facilities

Meets applicable licensing or health and safety standards 

– waived for schools

Located in attendance zone of school where ≥50% are 

eligible for free or reduced-price meals

Provides regularly scheduled educational or enrichment 

activities in a supervised setting
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Educational & Enrichment Programming
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Afterschool Meal Reimbursements

Meal Reimbursement Rate * 

Lunch / Supper $3.16

Cash-in-lieu of commodities $0.23

Snack $0.86

Breakfast $1.71

CACFP

* Rates current as of July 1, 2016
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Center for Best Practices

Research: Parent Survey on Afterschool Meals

Events: National Summer Meals Summit and Webinars

$ Funding: Child Nutrition Program Grant Opportunities

Tips: Afterschool Meals Innovations
Cooking Matters and Cooking Matters at the Store

https://bestpractices.nokidhungry.org/afterschool-snacks-meals

https://bestpractices.nokidhungry.org/afterschool-snacks-meals
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SUMMER MEALS
Summer Meals Overview
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About Summer Meals

The Summer Food 

Service Program (SFSP) 

is a federally-funded, 

locally-sponsored 

program of the USDA

that allows children to 
access nutritious meals 
free of charge when 
school is out. Schools 
also have the option of 
serving summer meals 
through the NSLP 

Seamless Summer 

Option.

• Ages 0 – 18 years

• Congregate Meal 
Sites



28

Summer Program Basics
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Eligibility

Highest per meal 
reimbursements
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Reimbursement Rates

Meal Reimbursement Rate * 

Breakfast $2.09 / $2.13

Lunch $3.68 / $3.74

Snack $0.86 / $0.89
* Rates current for July 1, 2016 – June 30, 2017

Higher rate is for rural/self-prep sponsors (no 
vendor). Rural locations are neither metro- or 
micropolitan areas based on census data.
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Types of Meal Sites

SFSP & SSO



32

Meal Service Schemes
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Out of School Meals System

Congress
Legislate the program and the funding

USDA
Oversee national implementation, set rules 

and regulations, disburse funds to states

State Agencies
Oversee implementation in the state, approve 

actors, monitor program, disburse funds

Sponsors
Direct meal programs, accountable for 

providing meals and contracts

Sites
Point of service – where meals meet kids; 

must be in low-income areas

Vendors
Contract with sponsors, provides 

meals for sites

No Kid Hungry
Connects best practices and 
resources to improve system
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Parents Talk About Summer

80% of Kids 
at Home

62% Spend 
More $

From Share Our Strength’s 2013 National Survey of Low-Income families.
bestpractices.nokidhungry.org/summer-meals/summer-meals-survey-findings  

“Costs go up in summer time.”



35

Parents Talk About Summer

Low awareness = High Opportunity!



36

SUMMER MEAL STRATEGIES
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Collaborative Planning

Engage

Plan

Debrief

No Kid Hungry Collaborative 
Planning Toolkit
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Recruit & Retain Sponsors & Sites

No Kid Hungry Strategies 
for Sponsor Retention

Child Nutrition Program 
Grant Opportunities

No Kid Hungry Summer 
Meals Calculator

Identify

Communicate

Connect

Resource
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Raising Awareness

Sodexo Foundation Summer 
Meals Outreach Toolkit
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Expanding Program Reach

Mobile Meals

Libraries/Summer Learning

Consumer-Centered Rebranding 

Hospitals/Healthcare

Transportation Partnerships

Technology to support programs

Mobile Meals Playbook
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Messaging & Outreach

Safe, 
Trusted 
Location

Healthy 
Meals

Free Meals Desirable 
Meals

Physical 
Activity

Enrichment 
Activity

Reasons to Attend Reasons Not to 

Attend

No Relationship to 
Staff or Site

From 2013 National Survey and 2012 
Focus Groups
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Messaging & Outreach

Free Activities 

Fun Learning 
opportunities 

Helps 
stretch tight 

budgets 

Helps 
families save 

money 

Healthy Safe

Words that Work Words to Avoid

Vulnerable 

Hungry 

No paperwork 
or enrollment 

required 
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Messaging & Outreach

My Child’s 
School Online/Website

Church/Place 
of Worship Grocery Store

Local Library WIC or SNAP 
Office 

Where How

In the Mail Flyers

Online/Website Email

Community 
Paper Local News 
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dss.mo.gov/NoKidHungryMO

jbarry@NoKidHungry.org

QUESTIONS?

https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiWkMnYxqDOAhXk54MKHY7OCYoQjRwIBw&url=https://www.iconfinder.com/icons/174729/domain_icon&psig=AFQjCNFpVfm-nYRfuyZeKMR-WXn_MsPrDQ&ust=1470152408792467
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiPxMbxxqDOAhWq34MKHcR7CjUQjRwIBw&url=https://thenounproject.com/term/email/12462/&bvm=bv.128617741,d.amc&psig=AFQjCNH_WamQz_nrrv8G0nXdg7wDWFevYg&ust=1470152472245932

